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https://docs.google.com/file/d/1WE-zxxjmLxu6c85cK4Eu7Rqz3WUsKG9r/preview


 MEET THE TEAM

Scott Fisher
Business Development 
& Events Coordinator

Mattie Meadows
Marketing Manager

Allison Vroman
Marketing Operations 

Strategist

Lindsey Manthei 
O’Connor

Marketing Consultant

Hadley Morden
Digital Marketing 

Specialist

Keith Carey
Content Lead

Greg Manning
Graphic Designer

Olivia Schaub
Technical Writer

Justin Baker
Video Producer
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● Collectively grow awareness 
across the country

● Make the connection from Pole 
Base as a national brand to YOU 
– the local source 

Amplify the 
Brand



 
Consumer 
Decision Journey



 
Consumer 
Decision Journey

BUYACCESS EVALUATE

- Website
- Digital Ads
- Social Media

- Website 
-Tech Resources
- Knowledge Hub
- Social Media
- Literature

- Leads 
- Zip Code Locator

ADVOCATE

- Project Stories
- Photos
- Social Media



 

 

ACCESS

Stakeholder finds Pole Base



ACCESS

 WEBSITE
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ACCESS

AT ITS CORE
THEY ASK, YOU ANSWER 

IS ABOUT

EDUCATING 
POTENTIAL 

CUSTOMERS AND 
BUILDING TRUST. 



ACCESS



ACCESS

 
SOCIAL 
MEDIA 

DIGITAL 
ADVERTISING WEBSITE



 zzzz● Marketing strategy
● Connection to tools / resources
● Co-branding 
● Website strategy + audits

RESOURCE:

Consulting

ACCESS
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RESOURCE:

Branding

ACCESS
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ACTION ITEM:

Co-Branding

ACCESS

YOUR BRAND
+ POLE BASE BRAND

SUCCESS!
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● Send projects to 

photos@polebase.com
● Highlight your projects and 

promote your work!

ACTION ITEM:

Photo 
Submissions

ACCESS



 

 

EVALUATE

Stakeholder compares Pole 
Base with other options



EVALUATE

 
SOCIAL 
MEDIA  LITERATURE WEBSITE
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RESOURCE:

Knowledge
Hub

EVALUATE
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RESOURCE:

Photo
Database

EVALUATE
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RESOURCE:

Promo Items & 
Literature

EVALUATE



 

 

BUY

Stakeholder chooses Pole Base and we 
try to bring them into the loyalty loop



BUY

PRICING REQUEST

YOU GET AN EMAIL WITH 
LEAD INFO

LEAD GETS AN EMAIL WITH 
YOUR INFO

LEAD ASSIGNED VIA ZIP CODE



BUY



 

 

ADVOCATE

Stakeholder shares with peers
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ACTION ITEM:

Contractor
Engagement

ADVOCATE

GOAL: 
Create the 
Loyal Army!

● Know the market

● Educate yourself on all aspects of 
the industry

● Understand the hurdles that face 
them

● Share their work (and tag them)

● Be the solution
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ACTION ITEM: 
Social Media

ADVOCATE

● Tag all involved parties
○ Contractor (when possible)
○ Pole Base
○ Your company
○ Etc. 

● Engage with posts
● Use hashtags
● Highlight your work



SOCIAL MEDIA DEFINITIONS 📔
Follow:  A person who subscribes to your account

Like: A user will interact with a like as a quick way to show approval

Comment: A response that is often provided as an answer or reaction

Share: A user reposts content onto their account for their audience

Engagement: Actions taken by users on your posts, such as likes, 

shares or comments

Engagement Rate: A numerical value that measures the success or 

failure of a piece of content on social media

Tag: A way to mention a person or business in a post or comment to 

engage with them

Algorithm: A set of rules that determines what content users see on a 

social media

Audience: The group of people following an account

Brand Awareness: A measure of how well a brand is known and 

recognized by its audience on social media

Conversion Rate: A metric that measures the percentage of users who 

complete a desired action

Social Selling: A lead generation strategy designed to help salespeople 

directly interact with prospects through social

Reel: A short and highly visual video content format

Carousel: A type of social media post that combines multiple images

Hashtag: A word or phrase preceded by a pound sign (#) used on social 

media platforms to denote that the content is related to a particular topic

 



WHAT’S THE VALUE?



   

BRAND 
AWARENESS FOLLOWERS LEAD 

GENERATION

*Data from Hubspot, Hootsuite and LinkedIn Marketing Solutions

54% of social 
browsers use 
social media to 
research products

70% of people who 
follow brands on 
social media have 
explicit plans to 
purchase from 
them (soon or in 
the future)

78% of salespeople 
using social media 
for lead generation 
outsell those who do 
not use social media

📲 VALUE OF SOCIAL



   

SOCIAL 
SELLING

INCREASED 
VISIBILITY

CONVERSION 
RATE

*Data from Hubspot, Hootsuite and LinkedIn Marketing Solutions

Sales reps who 
engage in social 
selling are 51% 
more likely to 
reach and exceed 
their sales quotas

Social media 
increases 
exposure by 89%, 
which in turn boosts 
brand awareness 
and generates 
more leads

Leads developed 
through social media 
have a 13% higher 
conversion rate 
compared to 
average leads

📲 VALUE OF SOCIAL
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📲 Value of
Social
● Builds Trust
● Lead generation & customer engagement
● Industry networking & brand awareness
● Social selling & reaching quotas
● Increased visibility for you and your 

company
● Grow your conversion rate



 zzzz

ACTION ITEM:
Content Sharing

📲 VALUE OF SOCIAL

Visual Content

○ Post high-quality images and 
videos 

○ Completed projects, installation, 
and product demonstrations

Success Stories

○ Share customer testimonials and 
success stories

○ Highlight how products solved 
specific problems 
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📲 VALUE OF SOCIAL

Where to Create Content

○ Film yourself or the project when 
visiting a job site

○ On the road, in the office, or when 
meeting with clients if comfortable

When to Create Content

○ Plan to take photos or videos when 
visiting a job site

○ Do product highlight videos in the 
yard

ACTION ITEM:
Content Sharing



   

CapCut - 
Video

Canva - 
Graphics

Snapseed - 
Photos

Stitch together clips, 
use AI to add captions 
to videos, add your 
own images to 
templates

Graphic design made 
easy - use templates for 
social media graphics, 
stories, posts, etc

Enhance images with filters 
or edit them to your liking 
using their tools

📲 VALUE OF SOCIAL

Free Apps for Content Creation
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Effective Post 
Requirements

📲 VALUE OF SOCIAL

LinkedIn

○ Relevant hashtags

○ Descriptive caption 

○ Tag company or people 

involved

○ Add a good photo or video



 zzzz

Analytics that 
Matter Most

📲 VALUE OF SOCIAL
Shares

○ One of the most valuable 
engagement metrics in social media, 
pushes your content out to new 
audiences

Reach

○ The number of people your content 
goes in front of, important to see 
“non-follower” reach as this indicates 
it is getting in front of new people

Engagement Rate

○ Indicated effectiveness of your 
content and how well it was received
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Post 2

Analytics that 
Matter Most

📲 VALUE OF SOCIAL

LinkedIn

Post 1 | 6 Shares - 16.47% 
Engagement Rate

Post 2 | 3 Shares - 4.34% 
Engagement Rate

*The more shares a post has, the 
better it performs

Post 1
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Tagging

📲 VALUE OF SOCIAL

○ Tag someone or a company on 
LinkedIn by typing “@” and their 
name, see if they pop up

○ On Instagram, add a collaborator 
or tag someone/company in the 
post directly

■ People will have to accept 
being a collaborator as it 
shows up directly on their 
profile
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Resources

📲 VALUE OF SOCIAL

Visit the Pole Base Secure 
Site to access digital 
marketing resources that can 
help you or your company!

Social Media Best Practices are here! 
Literature, website practices, and more!

Look for ‘Marketing’ 
tab icon on Secure 
Site!



Stay Authentic

● Avoid copy and pasting ChatGPT for captions, 
stay authentic and use your own voice

● Utilize content, captions, or wording used on 
Pole Base account for consistent messaging

Keep Learning

● Do your own research frequently to see what’s 
new, or reach out to our team with questions

● Pay attention to what Pole Base is doing on 
social media as we are always up to date



 
Pole Base
Secure Site















QUESTIONS?



THAN
K
YOU!

SCOTT
FISHER

scott.fisher@asterbrands.com

231.241.9098



NEXT UP…

Round Table 
Discussions
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📲 Value of
Social

Lead Generation & Customer 
Engagement 

It is a powerful tool for reaching a large 
audience of potential customers. 
Consistent interaction builds trust and 
credibility. 

Industry Networking & Brand 
Awareness

Connect with industry professionals and 
can expand business opportunities. A 
strong presence will keep you top of mind.
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Build Your 
Personal Brand

📲 VALUE OF SOCIAL

Showcase Expertise

○ Regularly share content that 
demonstrates your knowledge

○ Share tips, trends, or projects
○ Build trust with followers

Engage with Followers

○ Comment on posts and respond to 
inquiries (DMs)

○ Create a personal connection
○ Find your existing clients and engage 

with them



📲 VALUE OF SOCIAL

Making A Project Visit Video In
 Under 5 Minutes

Step 1: Record yourself, 
selfie mode on your phone

Step 2: Upload into CapCut 
and add captions

Step 3: Review final product 
and upload!

https://docs.google.com/file/d/11a1tLGEOpOcmB70LjZFvwfz9-4BUiWdH/preview
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You can hide, delete, add 
hidden words or report 
comments so that they aren’t 
visible to anyone else!

Dealing with 
Negativity

📲 VALUE OF SOCIAL
○ Determine if the comment is 

constructive criticism or just 
negativity. Constructive criticism can 
be valuable for improvement

○ If you reply, keep your response 
polite and professional. Address any 
valid concerns and avoid getting 
defensive

○ Negative comments are usually people 
looking to provoke a reaction. In these 
cases, it might be best to ignore them



FINAL SOCIAL MEDIA 
TAKEAWAYS 



Social media is a community 
where you can connect & 
expand your business with new 
clients, but also where you can 
continue to foster relationships 
with existing customers.

Customer service can be 
provided through social media 
by responding to inquiries, 
addressing concerns, and 
providing helpful information.

By leveraging social media, you 
can increase brand awareness, 
build credibility, foster 
relationships with clients and 
industry professionals, and 
ultimately, drive sales.


